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MACC IS HERE FOR YOU!                                                                
Sharing… Caring… 

and Staying Connected 
(See page 6 & 7 for Covid-19 initiatives)

Virtual Food 
Drive

MACC
Survey



From the 
President 
On behalf of everyone at Metropolitan 
Air Conditioning Contractors of New 
York (MACC), I hope that you and your 
family are staying well during these 
difficult and uncertain times. 

We would like you to know that 
MACC is here for you! MACC strives 
to be a valuable resource for members 

and the industry, and our Board of Directors and Staff have
been working hard to ensure we continue to be a resource 
during this pandemic.

On the MACC website you will see a page dedicated to all 
COVID-19 resources. Information is constantly changing, so 
we wanted to provide members with a place to go to find the 
most recent information. We have also been emailing updates 
directly to members, as well as sharing information on our 
Facebook page. All in an effort to keep members as informed 
as possible. We have also invited our Associate Members to 
share their resources for contractor members such as online 
training courses, company updates, product news, etc. It is a 
great way to keep Associate members connected and provide 
important resources to contractors. 

Earlier this year we introduced a Members Group on Facebook. 
Little did we know it would serve as a truly virtual community 
when we need it the most. Members can use this group as a 
way to stay connected to other members, ask questions, share 
information and more. Please join the group and contribute to 
our online community of members!

We want to continue to provide members with what they need 
to get their businesses and employees through this pandemic. 
A survey has been created for members to fill out, so the 
association can hear how you have been coping these last few 
months, as well as find out what else we can provide to you. 
If there is something that you believe MACC could help you 
with or if there is a resource you are looking for, please fill out 
this survey! We need your feedback to move forward with new 
initiatives. 

As a way to help our community, we have set up a virtual food 
drive with Island Harvest. The virtual food drive will benefit the 
Island Harvest Food Bank and their mission to help Long Island 
families in need during the COVID-19 crisis. Our goal is to 
collect $2,500 worth of food items for our local community. 
If you are able to, we would greatly appreciate you helping us 
in reaching our goal by donating.

In conclusion, we hope that we are providing you with vital 
information you need to get your business through this crisis. 
If you are aware of a fellow HVAC business owner or a supplier/
manufacturer who is struggling, please refer them to MACC and 
we will do our best to help them. In such difficult times, we all 
need to come together, as an industry, to get through this!

Sincerely,   
Jimmy Moyen

 

NEW YORK BRANCH:  
JAMES FILAURO 
cell: (914) 584-3038 
email: james@nationwidecoils.com 

CALL US FOR AN IMMEDIATE QUOTE 
  QUICK SHIP OPTIONS AVAILABLE 
  

    ((888888))  226644--55777766  ||  nationwidecoils.com 

WE SPECIALIZE IN ALL 
CUSTOM AND OEM 

REPLACEMENT COILS 
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New Carrier OptiClean™ Negative Air Machine to Help 
Hospitals Slow Spread of COVID-19
Device cleans contaminated air and prevents it from spreading to different sections of a hospital; potential future 
uses include homes, businesses, and assisted living facilities.

To help hospitals treating patients with the novel coronavirus (COVID-19), Carrier Global Corporation (NYSE: CARR) 
today launched the OptiClean™ portable negative air machine, which cleans and removes air potentially contaminated 
by the virus. In a closed room, the machine uses high-efficiency particulate air (HEPA) filters, an air management system 
to significantly reduce the presence of coronavirus and other contaminants in the air, and flexible ducting to exhaust the 
filtered air. The machine creates negative pressure so that when the hospital room door is opened, air is pulled into the 
room from outside instead of letting potentially contaminated air out from the room. If negative pressure is not required, 
such as in an open-air, temporary hospital, the machine can be used as an air “scrubber,” pulling air in, removing many 
contaminants, and discharging cleaner air back into the room.

“During this global pandemic, it is essential that companies like Carrier do what we can to help stem the spread of the 
disease and protect caregivers, hospital workers, and patients,” said Carrier President & CEO Dave Gitlin. “Carrier’s 
strength lies in the expertise, creativity and passion of our employees to solve some of society’s most challenging 
problems. I am so proud of our team for identifying a need and quickly developing an innovative solution that will 
have an immediate impact for hospitals throughout the country.”

Reducing Risk in Hospitals
While hospitals generally have air filtration systems that reduce the spread of infectious diseases, those systems might 
only be available in certain sections of the hospital. The rate at which COVID-19 spreads has put inordinate strain on 
hospitals in the most affected cities, where there are more COVID-19 patients than there are infectious isolation rooms. 
As a result, hospitals have had to convert rooms that were not intended for patients with infectious diseases, and new 
field hospitals have been established that are not equipped with hospital-level air filtration.

“The Carrier negative air machine fills a significant need in these critical situations when it is necessary to create a 
negative offset in temporary facilities,” said Mark Schwartz, Director of Facilities at the University of Rochester Medical 
Center, which trialed the machine. “As the number of coronavirus cases continues to grow, facilities must expand their 
capacity to treat patients in spaces that typically do not have the same air handling capabilities as hospital rooms, which 
are specifically designed for treating airborne infectious diseases. Solutions from Carrier like the OptiClean are necessary 
to effectively remove contaminants from the air, create negative pressure within the patient care space while protecting 
the adjacent areas, and slowing the spread of the disease.”

Development and Distribution
Carrier began developing the OptiClean in late March. After quickly and successfully testing prototypes in Carrier 
facilities, the company began field trials in hospitals across the country and expects to begin shipping units shortly. 
The machines are portable, plug into a normal wall outlet, and sit on wheels that enable hospitals to move them to 
rooms as needed.

“Using existing Carrier fan coil technology and working with suppliers to quickly secure additional raw materials, we’ve 
thrown away the playbook to ramp up testing and production to get machines deployed as fast as possible,” said Chris 
Kmetz, Carrier’s vice president of engineering. “Going forward, with professional installation OptiClean could be used in 
homes, businesses, assisted living facilities and elsewhere to provide cleaner air and protect vulnerable populations and 
communities.”

For more information, visit www.Carrier.com/commercial. 

IN THE NEWS
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MACC News is printed monthly by the Metropolitan Air Conditioning 
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Your One—Stop Shop 
For All Of You Supply Needs 

Your One-Stop Shop 
For All  Of Your HVAC Needs 

 

  OOEEMM  ppaarrttss  

 WWhhoolleessaallee  mmoottoorrss  
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 IInnssttaallllaattiioonn  ssuupppplliieess  
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 TToooollss  

CCoommee  iinn  ttoo  yyoouurr  llooccaall  TTrraannee  SSuuppppllyy  

CCaallll::  ((887777))  881144--77557777  

wwwwww..ttrraanneessuuppppllyy..ccoomm  



The following document was retrieved from the OSHA website:  www.osha.gov

 
Worker Exposure Risk to COVID-19 

Classifying Worker Exposure to SARS-CoV-2 
Worker risk of occupational exposure to SARS-CoV-2, the virus that causes COVID-19, during an 
outbreak may depend in part on the industry type and need for contact within 6 feet of people 
known to have, or suspected of having, COVID-19.  

OSHA has divided job tasks into four risk exposure levels, as shown below. Most American workers 
will likely fall in the lower exposure risk (caution) or medium exposure risk levels. 

Occupational Risk Pyramid for COVID-19 
VERY HIGH EXPOSURE RISK   
Jobs with a high potential for exposure to known or suspected 
sources of COVID-19 during specific medical, postmortem, or 
laboratory procedures. Workers include: 

• Healthcare and morgue workers performing aerosol-generating 
procedures on or collecting/handling specimens from 
potentially infectious patients or bodies of people known to 
have, or suspected of having, COVID-19 at the time of death.  

HIGH EXPOSURE RISK 
Jobs with a high potential for exposure to known or suspected 
sources of COVID-19. Workers in this category include: 

• Healthcare delivery, healthcare support, medical transport, and mortuary workers exposed to 
known or suspected COVID-19 patients or bodies of people known to have, or suspected of having, 
COVID-19 at the time of death.  

MEDIUM EXPOSURE RISK 
Jobs that require frequent/close contact with people who may be infected, but who are not known 
or suspected patients. Workers in this category include: 

• Those who may have contact with the general public (e.g., schools, high-population-density work 
environments, some high-volume retail settings), including individuals returning from locations 
with widespread COVID-19 transmission. 

LOWER EXPOSURE RISK (CAUTION) 
Jobs that do not require contact with people known to be, or suspected of being, infected.  

• Workers in this category have minimal occupational contact with the public and other coworkers. 

For more information, see the Guidance on Preparing Workplaces for COVID-19. 
 

      •    osha.gov/covid-19     •    1-800-321-OSHA (6742)    •    @OSHA_DOL 
 
  

The four exposure risk levels represent 
probable distribution of risk. 
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FEATURE ARTICLE

Together We Can Make a Difference…
Over the past few months the world changed forever. COVID-19, the coronavirus, is affecting every 
human being on the face of Earth. In many ways, we have all begun a journey into the unknown.

Donate to Our Virtual Food Drive
MACC is hosting a virtual food drive benefiting Island Harvest Food Bank and their mission to help 
Long Island families in need during the COVID-19 crisis. Our goal is to collect $2,500 worth of food 
items for our local community! Please help us reach our goal! Donate today at www.maccny.org.

Island Harvest Food Bank has been a lifeline for Long Islanders struggling to put food on their tables 
as a result of the coronavirus pandemic. A surge in unemployment, coupled with the region’s high cost 
of living, has forced many people to access emergency feeding programs.

In the first four weeks of this unprecedented public health emergency, the hunger-relief organization 
has distributed more than 1.2 million pounds of food to people, many of whom have never before 
received food assistance. Thanks to the caring and generosity of so many businesses and individuals, 
Island Harvest Food Bank has been able to meet the increased demand. 

Island Harvest Food Bank will continue to work tirelessly to make sure that no one on Long Island goes 
hungry. To learn more about supporting Island Harvest Food Bank’s emergency response efforts, 
visit www.islandharvest.org.
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Two Great Ways to Stay Connected…
Take the MACC Survey on www.maccny.org
We need your feedback! Please provide us with input for our 
brief, 4-question survey.  Your answers will give us direction for new 
initiatives  that will help our members get through this pandemic. 
Please fill out the survey on our website  and tell us how you are 
coping with the challenges of these past few months and the ways 
we can  continue to provide you with the resources and information 
you need to move ahead.  

Join the MACC Members Only Facebook Group
Let’s keep lines of communication open and active - especially now, during this incredibly difficult time. Take a few 
moments to join our Facebook Members Group - a virtual community and a great way to stay connected to other 
MACC members.  You can use this forum to ask important questions … share vital information … and much more. 
Start the dialogue:  Go to www.maccny.org today.
 
Our Board of Directors and Staff have been working hard to ensure that we continue to be a resource to you during 
this pandemic. Please keep us informed of your wants and needs and be sure to log on to maccny.org frequently as we 
continue to update our website with the most recent information.

INDUSTRY NOTES

CORONAVIRUS LIABILITIES
Contributed by Gregory L Singer, PE, PLLC, Licensed Professional Engineer

“While reviewing some estimates this week I came across a project specification that required antimicrobial coating of 
acoustic ductwork liner.

“And it got me thinking.  We are seeing considerable activity with manufacturers and vendors displaying the latest 
HVAC equipment related to improving air quality, helping with hospital containment ward ventilation, pressurization, 
filtration and the like.  I’ve also seen an uptick in projects looking for UV lights and other bio-hazard mitigation.  
Industry publications, like the News, are filled with it.

“So I wondered about the worst-case scenario of being involved in such sales.  Could contractors be looking at wrongful 
death lawsuits down the road?  If would seem to me that the implied promise of such sales is that of preventing some 
disease.  And what happens when you don’t?  I am not an attorney, but having been in business and in this industry for 
over 40 years I can tell you that anything is possible.

“I posed this question to my current insurance brokers, a large and well-respected outfit.  They came back with what I 
expected.  This type of peril is not covered by most liability policies.

“I think that HVAC contractors would be well advised to consult their attorneys as to how they might secure the proper 
type of indemnification if they are considering taking on this type of work in the current Covid-19 atmosphere.”
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Editor’s Notes 
By Anthony N. Carbone

Another industry occurrence from the pandemic 
COVID-19 is the proliferation of TELE-MED.

I had a dermatological appointment scheduled that 
would not occur due to the closing of the physical 
office of the doctor.  Well, I thought that would 
have been cancelled for sure and I had no other 
option……….But there was an alternate choice!!!   
It was a TELE-MED visit.
 
You receive an email with a link that you can click on your phone or with your computer and a visual link 
occurs where you can converse with your doctor.  

In light of the fact you may prefer not to step foot into a doctor’s office for the fear of getting infected, you 
might consider this a good alternative to avoid getting sick yourself and I’m sure for the physician’s well-
being also.
 
After I proceeded to have a ten-minute video discussion with the doctor and a “visual” exam of the spot on 
my forehead…… I was prescribed a cortisone cream.  In addition, I was given a follow-up visit in 14-days……

A few days later, I received in the mail the amount of my co-pay ($40) and the “office” visit charge of $195.

I called the doctor’s office and I asked what the cost of the normal visit was and the administrator said “it was 
the same charge….. and I “saw” the doctor …….” . 

Now, I was astounded by this and thought it was good patient service and certainly timely since there was an 
inability to be seen in the office.

Actually, it was an alternate way to bill the patient and the insurance company to continue the doctor’s stream 
of income.

I will agree that this was helpful and made me feel at ease about a potential brown spot that could change 
course to something more sinister…..
 
Now let’s take our industry for example, on a daily basis we probably can walk 5-10 clients a day through a 
troubleshooting process in fixing and solving their air conditioning or heating issue.  

Step-by-step instructions many times can reset their outdoor units that may have popped a breaker or a 
clogged filter that may have frozen a coil.

If I was ever to send a bill for great technical advice, that many times solves a problem, I would get all types of 
push back that I was a thief and I have no right to charge my client for good technical advice, regardless of how 
much of my professional time I provide. 

Our industry has taken off into many wrong paths of which we are not compensated for.

Starting with “Free estimates” and continuing with “Free advice”….

Our overhead is as much as any other professional doctor and we make “house calls”!!!

We need to reexamine how we go to business during this time of “pause”…… What are your thoughts? 
Email or call me 516-482-1375 to further discuss. anthony@systematiccontrol.com





Thrive with the 
Five Foundations of 
Online Advertising
As we are deep into our NY Statewide “stay-at-home” order, 
millions and millions of people are connecting to the internet.  
Usage has been rising year-over-year and due to Covid-19 
and the lockdown, we are seeing a surge of online usage 
and interaction that frankly will not disappear. This is most 
apparent with emergency services and changes in season 
where your services are most in demand. 

Now more-than-ever having a powerful and effective online presence is critical for any business to survive and 
THRIVE. My simple yet highly effective online tips and strategies have been combined into a Five (5) step process 
called The Foundation, which is a MUST for any business!  Here are the Five (5) pillars that make up The Foundation:

1. Your Logo 
Is the face of your company, gets you recognized, reveals your identity, fosters brand loyalty, creates an emotional 
connection, and creates consistency and credibility.  I am sure most of you all have a logo and for those who do not, 
please get one. This can come in many forms, but the key point is to have one that is easily recognizable and to use 
it consistently.

2. Google My Business Listing (GMB) 
This is a free listing on Google’s map section. Your GMB is essential for local SEO (search engine optimization – 
which is a strategy that aides your website in ranking on the first page of google).  It will allow your company to be 
shown when potential or current customers search for your business name, and depending on how well it is built 
compared to your competitors, it can also help you to show up when someone is searching for your services in the 
area you are listed.  Make sure your business has an up-to-date and detailed GMB listing.  If you need help creating 
or claiming your GMB please visit a blog I wrote - http://psdigitalli.com/claim-google-business-page-gmb/.

3. Online Reviews 
Not only have the power to influence consumer decisions but can easily strengthen a company’s credibility, gain 
trust and encourage people to interact with you!  When a potential customer finds you online, most will look at 
your reviews before making a decision to do business with you, so it is critical that you have this in order. You must 
have a game plan for cultivating positive online reviews, addressing negative reviews, and managing your online 
reputation. If you do not have a game plan in place it is likely that you will have little to no reviews, with the few 
reviews being skewed negative. This is because most people won’t go out of their way to give a positive review 
but will if they have a slightly negative experience.  There are multiple places your reviews can be placed, and you 
should be aware of all of them and managing them accordingly. At a minimum you should monitor Google, 
Facebook, Yelp, and any specific lead generation platforms you might use. 

4. Website (Mobile Optimized) 
A mobile formatted website is paramount!  Do not underestimate the need for one.  Nowadays most people will 
view your website on their phone because this is the primary device most people are using. Therefore, you need 
to make sure that the experience they have on your site is both easy to navigate, and aesthetically pleasing, while 
also clearly communicating why they should do business with you.  Communicate simply and clearly your product 
and/or services and how someone would contact you.  Clarify that message by making sure it is clear, concise, and 
written in laymen’s terms for the average person to understand. Your website should answer these basic questions 
- What do you offer?  How will it make your customers lives better?  What does one need to do in order to buy it 
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or contact you?  Why should they contact you over your competition?  What sets you apart?  Is it your quality, service, 
guarantees, price, your outstanding reputation, or all of the above?

If your site is NOT mobile friendly, you need to address this ASAP!  Mobile is everywhere and your website must be 
compatible.  Search engines like mobile formatted sites and serve them higher on their results pages.

5. Get on Google 
Most people use google when they are looking for your services. There are literally hundreds if not thousands of 
ways someone can search for you online. For example: they might search “HVAC contractor near me”, “Emergency 
Plumber”, “Best AC Installation company”, etc. These people are searching for your services because they have a need 
for them and if you can be found when they are looking, it can result in a high-quality lead. Google is the equivalent of 
what the yellow pages were in their heyday in this respect. 

There are several ways to get on Google. We already covered Google My Business map listing, which is something that 
can be done for free and can be powerful under the right circumstances, but there are several other options as well. 
Other options are Google AdWords, Google Local Service Ads, and Search Engine Optimization. 

There is quite a lot to share on each of these strategies, but I will keep it very basic on each.

• Google AdWords – Otherwise known as pay-per-click, because you are literally only paying when someone searches  
   for your services and CLICKS on your ad. A well-designed, properly built AdWords campaign has the potential to drive  
   many targeted leads to a specific and relevant page on your website.  You control what service(s) you want to promote  
   and in what specific area(s) you want to be found. This can be HIGHLY effective when done correctly, or it can be a  
   huge money pit if done poorly, therefore I strongly encourage you to work with an expert.

• Google Local Service Ads – This is one of my personal favorites as it is a PAY PER CALL lead source. It does not get  
   much better than that in the realm of marketing. The caveat being you need to have a few elements in place to be  
   qualified. You will need valid liability insurance, proper licenses, reviews on GMB, and go through both a personal and  
   business background check. This is because Google is Guaranteeing your business to consumers who are searching.  
   Businesses who service a large area, answer the phones quickly, and have many positive online reviews do the best  
   with this solution.

• Search Engine Optimization – This is one of the trickier strategies but is the best long term solution. It requires an 
   expert to make changes to your website and write or produce content on your behalf to show how relevant, credible   
   and authoritative you are in your field. It typically takes 6-9 months on average to rank on the first page of google. 
   This is a very complex subject that has much more to it than what is briefly explained above and is typically reserved for  
   businesses that are ready to explore this option by already doing everything else mentioned.

The Foundation outlined above is something you can implement rather quickly and please note you want them all to tie 
into one another as part of a comprehensive foundational strategy.

I know we all have what it takes to get through this in a safe and prosperous way.  Let’s be smart, fair and kind – in short 
let’s all be New Yorkers!

Brian LeDonne – Senior Account Executive at PS Digital, a Full-Service Digital Marketing Agency Located in Suffolk County, NY.
  
During his 16 years helping SMB’s across the Tri-State area, he found that the majority of business owners are overwhelmed and unsure of how to 
handle their digital marketing. With this in mind, he developed and created “The Foundation.”
 
“The Foundation” is a Simple Five-Step Process to help SMB’s reclaim what they love most, time. More time to help others, more time to make 
money and more time to grow their business!

Office - 631-828-6629
Email - Brian.LeDonne@PSDigitalLI.com
Website - www.PSDigitalLI.com



 

As a leading insurance provider for 
HVAC Contractors in the New York 
Metro area, USI’s Long Island office 
brings over 35 years of industry 
experience to your team. Our 
dedicated Construction Insurance 
Specialists provide top quality risk 
management with bottom line 
benefits to deliver individualized 
solutions.  
 
Contact:  
Frank Abbatiello & Tommy Williams 
Tel: 516-419-4095 
Fax: 610-537-4187 
Email: Tommy.Williams@usi.com 

Trust. Expertise. Commitment 
Risk Management Solutions for HVAC Contractors 

Specializing in  

Insurance Programs 

For the HVAC Industry for 
over 35 Years 
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Editor’s Notes 
By Anthony N. Carbone

The SBA challenge for HVAC companies regarding the PPP loan was a stressful process. It did seem to go 
through smoothly with smaller banking institutions rather than larger banks like Bank of America (BAC), 
Citibank or JP Morgan Chase.

The rules to use this money, if you were lucky enough to get it, is a task in of itself.

75% of this money is to be used for bringing your employees back to full-time work to reestablish your payroll. 
Some of the issues are that many of the customers do not want your workers to come into their homes or to 
their work places for fear of contamination.

The new look of our workers with masks, gloves and shields is somewhat comforting but fear has set in making it 
hard to return to “business as usual”.  

The 25% balance of this money is to be used for rent and utilities. 

I think careful accounting is required for this “mousetrap loan”.  If an audit is generated, they may find the 
business owner in a non-forgivable conundrum.   

Although the interest rate is 1% and there is a short timeframe until it lapses, what was once considered 80% 
grantable funds seems to come with many strings attached…….

Beware of GIFTED Federal Funds!!!!! 



PURCHASING YORK® HVAC JUST 
GOT A WHOLE LOT EASIER.

ONLY FACTORY DIRECT AUTHORIZED DEALER IN NEW JERSEY AND METROPOLITAN NEW YORK  

With an unmatched variety of commercial and residential YORK® products and one-stop access to  

over 24,000 HVAC products, your search for local YORK® HVAC parts begins and ends with your 

Source 1™ HVAC Supply Centers. And you can count on our experienced training and factory-

authorized support to provide the expertise necessary to keep your project moving efficiently –  

every step of the way.

Melville NY
85 B Marcus Drive 
Melville, NY 11747 
melville.yorknow.com

Edison NJ
64 Northfield Drive 
Edison, NJ 08837 
edison.yorknow.com

ALL THE PRODUCTS YOU NEED FROM 
ONE LEGENDARY BRAND! 

CALL TOLL FREE:  
1.800.995.1224

Hainesport NJ
6 Berry Drive #2 
Hainesport, NJ 08036 
hainesport.yorknow.com

Fairfield NJ
5 Stewart Place, Unit A  
Fairfield, NJ 07004 
fairfield.yorknow.com



Introducing Daikin AURORA™

for year-round comfort in
single and multi-zone systems

Year-round comfort, with energy effi cient Daikin AURORA even 
when the temperature drops down to -13°F (-25°C). Bring on 
the winter! 20 SEER / Up to 13 HSPF. Up to 100% Heating 
Capacity at 5°F (-15°C)

Daikin and its design are trademarks owned by Daikin. Learn more at daikincomfort.com or 
contact your local Daikin distributor 
for more information2018
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DEDICATED TO THE SUCCESS OF OUR HVAC PARTNERS
Wholesale Distributors Serving NY/ NJ 

Air Conditioning & Heating  

102 Lauman Lane 
Hicksville, New York 11801 
516.931.6500  

80 13th Avenue, Suite 6 
Ronkonkoma, New York 11779 
631.981.4000

36 20th Street, Bldg 6 
Brooklyn, New York 11232 
718.499.2224

5-15 54th Avenue 
Long Island City , New York 11101 

718.937.7300 

175 Clearbrook Road
Elmsford, New York 10523

914.592.0020

26 Enterprise Zone Drive
Riverhead, New York 11901

631.461.4020
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BOHEMIA
21 Crossways East
631-588-2181

Metro NY Locations

CE is your one-stop supplier of HVAC
products & solutions in the Northeast

BROOKLYN
445 Coney Island Ave
718-287-5927

ELMSFORD
1 Westchester Plaza
914-593-7160

MINEOLA
23 Roselle Street
516-941-0130

WESTHAMPTON BEACH
220 Rogers Way
631-288-1326

VISIT US ONLINE
cenortheast.com

LONG ISLAND CITY
52-01 29th St 
718-472-0200

52-01 29th St
Long Island City, NY
Open M-F, 7:30am-4:30pm

Sat. 8am-12noon

NEW LOCATION!

NEW!

STOP BY!



Editor’s Notes 
By Jason Staiano

Will the Handshake Return?
Since the last MACC newsletter not a whole lot has 
changed regarding the Coronavirus. Our way of life has 
certainly changed since this pandemic has emerged and 
even after we get past this, things will not go 100% back 
to the way they were.

One of the new norms in our life is social distancing, 
and with that hand shaking is not being practiced. Many 
consider it a vital gesture in business, used as a greeting 
to a confirmation of a mutual agreement and trust. Some 
people feel that once we get past this the handshake will 
come back as people feel more comfortable about not 
catching the virus. But let us not forget that some believe 
the saying of “God bless you” originated during the 
plague of AD 590 in Europe, and that saying most 
certainly lasted well after the plague has passed. 

Whatever ends up happening to the handshake after all 
this, there will without a doubt be an awkward transitional 
period. Some will want to shake hands, others will not, 
and then there will be those moments when one from 
each school of thought will meet and one extends their 
hand and the other either refuses or makes the decision
 to shake it. 

Will these moments affect first impressions? Will they 
negatively impact business deals or relationships? Time 
will only tell, but however you feel about this, after this 
virus is hopefully gone more people than before will almost 
definitely be carrying hand sanitizer in their pockets. 

Go to the MACC Members Facebook group and give 
your answer on the poll I posted there. 

www.associationdev.com

Association Development Services (ADS)
A premiere association management company

Our team’s fi nancial & business approach will 
empower your trade association to deliver the 
utmost value to your members.

Financial Management, Membership Development, Event 
Planning, Creative Services, General Administration
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Brooklyn
Fan & Blower

Sales Co. Inc.

60-20 34th Avenue
Woodside, NY 11377
Phone/Fax: 718-899-9090 
email:  rich@brooklynfan.com



Water Treatment &  
Maintenance Services
Cooling Water
Boiler Water
Domestic/Potable Water
Domestic Water Legionella Testing
Glycol (Install/Removal)
Sand Filter (Maintenance/Re-bedding) 
Water Quality Programs

Cleaning & Disinfection Services
Boiler Cleanings (Boil-outs)
Boiler Fireside Cleanings 
Chiller Cleanings
Coil Cleanings (Air Cooled/Water Cooled)
Cooling Tower Cleanings
Cooling Tower Disinfections
Domestic Water Disinfection
Grease Hood Cleanings
Duct Cleanings
Heat Exchange Cleanings
Ice Machine Cleanings
Multi Stack Cleanings
Pipe Cleanings

Restore & Repair Services
Cooling Tower Refurbishments
Domestic House Tanks

Roy Bernheimer, Sr. Corporate Account Manager 
516.779.2266  |  roy.bernheimer@ecolab.com
Ecolab, Nalco Water and the logos are trademarks of Ecolab USA Inc. 
©2020 Ecolab USA Inc. All Rights Reserved 05/20

Ancillary Services from  
the Global Leader  
in Water Management
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 Tremendous Inventory   Superior Customer Service  Competitive Pricing  
Fast Daily Delivery  National Buying Power With Local Ownership 

 Shop 24 Hours   Knowledgeable Counter Staff  
Convenient Locations  Great Value   

 

WE MAKE DOING BUSINESS EASY! 
 

Need help with plans and specs? 
Let our expert Engineering Department assist you with  

all your commercial applications. 
We’ll walk you through the process.   

Call the Farmingdale branch for all your engineering 
 Brooklyn, NY      Baldwin, NY            Bohemia, NY        Farmingdale, NY    
 P: 718-252-2700          P: 516-223-5511       P: 631-567-4800      P:631-293-2566         
 
New Hyde Park, NY   Manhattan, NY      Stamford, CT         Milford, CT         Hartford, CT 
P: 516-216-1810          P: 212-203-3808       P: 203-359-2626      P: 203-882-5550       P: 860-727-9699
     

 

PARTS   SUPPLIES   EQUIPMENT 
WE STAND BEHIND IT ALL 



IT TAKES 
the best contractor with the best equipment.
And CE is ready to provide you with it.

BOHEMIA
21 Crossways East
631-588-2181

BROOKLYN
445 Coney Island Ave
718-287-5927

ELMSFORD
1 Westchester Plaza
914-593-7160

MINEOLA
23 Roselle Street
516-941-0130

WESTHAMPTON BEACH
220 Rogers Way
631-288-1326

LONG ISLAND CITY
52-01 29th St 
718-472-0200

Turn to CE for All of Your HVAC Needs.

We provide the right mix of equipment brands, 
aftermarket parts and supplies for residential and 
commercial projects of any size.

Interested in becoming a Carrier or Bryant Dealer?
Contact one of our branches today.

Visit Us Online at: www.CEnortheast.com
For Our Complete Product Offering



METROPOLITAN AIR CONDITIONING
CONTRACTORS OF NEW YORK (MACC)
Formerly Air Conditioning Contractors Association - NY Chapter
123 South Street, Suite 112
Oyster Bay, NY 11771
516-922-5832 / www.maccny.org

Visit our website www.maccny.org today!
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